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Abstract. The language context in the study of pragmatics in the digital era has changed from initially 
using linguistic aspects to now using audio and visuals. This research aims to collect and analyze several 

sources related to multimodality as a new perspective in pragmatic analysis in the digital era. The 
research design used is a literature review by collecting various sources from books and relevant 
scientific articles. Based on the books and articles collected and reviewed, it can be concluded that the 
research results show (1) The multimodal concept is a theory that observes the use of various modes by 
individuals to communicate and express themselves, which involves writing, gestures, body posture, 
eye gaze, font choice and colours, images, videos, and interactions between individuals. (2) Multimodal 
characteristics include multimodality and its interactions, the role of technology, visual modality, social 
and cultural context, analysis of social interactions, multimodal literacy skills, semiotic analysis, and 

case studies. (3) The multimodal aspect includes the giving and creation of meaning, the multiple modes 
involved, and multimodal practices. (4) Multimodal pragmatics is a new perspective in pragmatic 
analysis that examines linguistic or verbal modes and other modes, such as audio and visual, which are 
used simultaneously to communicate with each other. Thus, pragmatic studies using a multimodal 
perspective are important because understanding a speech analyzes linguistic aspects and pays attention 
to multimodal visual and audiovisual aspects to strengthen the meaning or purpose of the speech act. 
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INTRODUCTION 

Pragmatics studies the relationship between language and language users (Yule, 2014). Pragmatics 

is a field of study that reveals the complexity and dynamics of language use in communicative 

contexts. Through pragmatics, we can understand that meaning is not always limited to grammatical 

structure but is also influenced by social and situational aspects (Brown & Williams, 2022). Learning 
pragmatics is learning about communication. In communication, messages are conveyed between 

the speaker and the speech partner (Badriyah & Antono, 2022). Therefore, pragmatics learning aims 

to improve students' ability to communicate orally and in writing. Pragmatics is a field of study that 

reveals the complexity and dynamics of language use in communicative contexts. Through 

pragmatics, we can understand that meaning is not always limited to grammatical structure but is 

also influenced by social and situational aspects (Brown & Williams, 2022). However, 

communication in the digital era only sometimes uses linguistic aspects alone; it can also use visuals 

and even audiovisuals. The language context in pragmatics studies in the digital era has experienced 

such changes. This happens because the current communication situation uses virtual media (Huang, 

2022). 

Learning in the 21st century, or the digital era has experienced significant changes compared 
to learning methods in the 20th century and previous times. Rapid technological developments and 

changes in the physical environment have significantly impacted how humans exist, interact, relate, 

and learn. In particular, if a learning approach utilizes multimedia technology, it will stay caught up 

in its development compared to others. In line with this opinion, according to Murti (2015), in the 

21st century, learning is increasingly crucial in ensuring that students can learn and innovate, master 

technology and information media, and function and adapt using life skills. The various 

competencies students require in the current era of globalization are often referred to as 21st Century 

Skills, better known as 21st-century learning. 

Multimodality is a theory that looks at the many different modes that people use to 

communicate with each other and to express themselves. Studying pragmatics using a multimodal 
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perspective aims to explain several modes used in the communication process (Forceville, 2014; 

Braun, 2016). Language, as a multimodal element, has four types of context that contribute to the 

meaning of an utterance. These four contexts are now referred to as cybertext. The four cybertext 

contexts are visual context, spatial context, gestural context and aural context. The visual cybertext 

context refers to graphic manifestations, colours, and shapes contributing to linguistic meaning. In 

various textbooks, for example, colouring and drawing are now essential to creating and displaying 

(Rahardi, 2020; Orsini-Jones et al., 2019). 
In the digital era, linguistic aspects are minimal, while visual aspects dominate. Visual 

context has dominated the meaning of cybertext. Furthermore, spatial cybertext context refers to the 

position, location, or space that makes the meaning of linguistic entities straightforward and easy to 

understand. When someone gets a message or call, there is no need to think anymore about where 

the message's sender is and the caller's position. Whether he was at home or abroad, even in an 

unknown place, people no longer needed to care. So, consideration of context and its aspects related 

to space dimensions has significantly shifted (Allan & Jaszczolt, 2012). The language aspect in the 

pragmatic analysis is predominantly expressed through the oral aspect. It cannot be separated from 

the aural aspect. These aural aspects have been linked with audio-visual to present a more substantial 

and complex intended effect. Everyone is willing to buy sophisticated audio-visual equipment 

because they believe that the oral aspect cannot be separated from the aural aspect, even audio-visual 
ones (Anchimbe & Janney, 2011). 

The presence of multimodality in pragmatic analysis is necessary because understanding 

speech acts not only uses linguistics but also pays attention to multimodal aspects in the form of 

visuals and audiovisuals to strengthen the meaning or objective of the speech act intended to be 

conveyed. The multimodality dimension in today's digital era is critical in understanding the 

meaning of speech (Rahardi, 2022). The multimodal analysis considers how linguistic and visual 

choices meet discourse goals, audience and context and how they organize and develop information 

and ideas (Freyn & Ed, 2017; Wiranegara, 2017). This research is important because 21st-century 

communication is not only limited to linguistic aspects but can also be done through images and 

visuals. Therefore, this research aims to collect and analyze several sources from national and 

international journals and books related to multimodality that can be integrated as a new perspective 

in pragmatic analysis in the digital era.  

RESEARCH METHOD 

This research design is qualitative research in the nature of a literature review by examining 
trusted sources either in written form or in relevant digital format without going directly to the field. 

A literature study is a series of activities or methods for collecting data, be it library data, readings 

and many more, which function to manage research materials in the future (Zed, 2008). In agreement 

with this, Darmadi (2011) stated that literature studies determine the research topic and problem 

formulation. Literature review studies collect data or synthesise sources related to research topics, 

including journals, books, documentation, the Internet and libraries (Nursalam, 2016). The 

preparation of this article went through several stages, including selecting library sources, tracing 

library sources, reading library sources, and recording essential points and literature review 

presentations. The data presented is in the form of words that require processing to make it appear 

concise and systematic. Researchers collected articles from national and international journals with 

the keywords pragmatic studies in the digital and multimodal era. Of the articles collected and 

reviewed, 15 were from international journals, and seven were from national journals. Apart from 
that, the author also took sources from 10 international books and two national books. The selected 

articles and books are closely related to this research, which are then examined in the discussion. 

RESULT AND ANALYSIS 

1.1 Multimodal Concept 
Multimodality is a theoretical concept examining the various modes individuals use to 

communicate and express themselves. In this context, multimodal texts refer to texts that combine 

several modes or genres of representation, integrating print elements, visual images and design 
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(Groenke, 2012). Its relevance is related to technological advances and the availability of multimedia 

composing software, which allows people to efficiently utilize various modes in art, writing, music, 

dance, and everyday interactions. Fashion is defined as communication channels recognized by 

cultures, such as writing, gestures, body posture, eye gaze, font and colour choices, images, videos, 

and interactions between these elements. Although many of these modes have always existed, they 

have only sometimes been recognized as legitimate or culturally acceptable communication or 

expression. The multimodality approach emphasizes that human communication involves a variety 
of modes, and to fully understand individuals, it is necessary to observe and acknowledge the diverse 

modes they use. Multimodality theory is reflected in writings and discussions related to 

communication theory, linguistics, media literacy, visual literacy, anthropological studies, and 

design studies (Jewitt & Kress, 2003). 

Multimodal learning environments include diverse modes of representation that enable 

information processing through multiple sensory channels, including visual, auditory, and 

kinesthetic modalities (Moreno & Mayer, 2007). Multimodal interaction refers to simultaneously 

using multiple modes of communication, such as speech, gestures, facial expressions, and body 

movements, in interactions between humans and between humans and computers (Oviatt, 2003). In 

multimodal pattern recognition, combining information from different sources, such as images, 

speech, and text, can improve classification and recognition performance (Baltrušaitis & Morency, 
2018). Multimodal learning experiences in education involve integrating various media and 

technologies, providing students with various ways to engage and understand learning material 

(Mayer, 2009). In the multimodality perspective of pragmatic analysis, language is not a sign maker 

or sign itself but rather the result of interactions between communicators and recipients who use 

various modal sources. Intermodal relationships, such as between text and image, sound and film, 

or design and article, are analyzed not as constellations of signs but as complex discursive units 

structured with specific intentions for specific audiences or individuals (Bucher, 2017). 

Based on the previous description, it can be concluded that multimodality is a theory that 

observes the use of various modes by individuals to communicate and express themselves. This 

mode involves various communication channels such as writing, gestures, body posture, eye gaze, 

choice of font and colour, images, videos, and individual interactions. A multimodal approach pays 

attention to the complexity of intermodal interactions, recognizing that to understand a person 
entirely, it is necessary to observe and recognize the diverse modes they use in communication and 

expression. 

1.2 Multimodal Characteristic 
According to Kress & van Leeuwen (2001), multimodality has seven main characteristics, 

including (1) Multimodality, which combines various forms of communication such as verbal 

(words), visual (images and layout), audio (sound), kinesthetic (body movements), and other 

modalities. Multimodal pragmatics examines how these modes interact to form meaning. (2) Visual 

design and layout are important because the arrangement of information in text or images can affect 

message understanding. (3) Context and culture are significant in multimodal communication 

because they can influence message interpretation. (4) Visual modality focuses on visual elements 

such as image analysis, graphic design, and how visual elements interact with words. (5) The role 
of technology is a key element in modern multimodal pragmatics, with attention to how digital 

technology influences communication and message understanding. (6) Social analysis involves 

multimodal pragmatics, including studying how social hierarchy and power are reflected in 

multimodal communication. (7) Visual awareness and multimodal skills emphasize the importance 

of visual literacy and skills in using various modes of communication in contemporary society. Kress 

views multimodal pragmatics as an understanding of communication that involves more than just 

words, encouraging speakers and interlocutors to analyze how various modes of communication 

interact to form meaning in diverse contexts. 

Based on Norris (2004), there are eight characteristics of multimodality, namely (1) 

Multimodality, which emphasizes various ways of communication such as verbal, visual, audio, 

kinesthetic, and other modalities. (2) Interaction mode, where various modes interact to form a 
complete meaning in communication. (3) Social and cultural context, integrating the role of culture 

and social context in forming meaning. (4) Semiotic analysis, using a semiotic approach to analyze 

multimodal communication by examining the signs, symbols and meaning contained. (5) Media 

criticism involves understanding how media messages are conveyed in specific ways and their 
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impact on audiences. (6) Social interaction, as an integral part of multimodal communication, by 

understanding the role of social interaction. (7) Case studies and detailed analysis used to explore 

multimodal communication processes in specific contexts, supporting understanding of meaning in 

specific situations. (8) Multimodal literacy skills, emphasizing the importance of the ability to 

understand and produce messages using various communication modes. Norris explains his 

contribution to the understanding of multimodal pragmatics by exploring the contribution of 

different modes of communication to forming meaning in everyday situations and diverse socio-
cultural contexts. 

A synthesis of the opinions of Kress & van Leeuwen (2001) and Norris (2004) produces a 

more complete formulation of multimodal characteristics. These characteristics include (1) 

Multimodality and its interactions. It involves various ways of communication, such as verbal 

elements (words), visuals (images and layout), audio (sound), kinesthetics (body movements), and 

other modalities that interact with each other to form meaning. (2) The role of technology. It is a key 

element in modern multimodal pragmatics, focusing on the influence of digital technology on 

communication and understanding media messages in specific ways, as well as their impact on 

audiences. (3) Visual modality. This includes image analysis, graphic design, layout, and how visual 

elements contribute to conveying a message. (4) Social and cultural context. It consists of social 

context and the role of culture in the formation of meaning, which influences the interpretation of 
messages in multimodal communication. (5) Analysis of social interactions. Investigates how 

hierarchy, power, and social interaction roles are reflected in multimodal communication. (6) 

Multimodal literacy skills. Ability to understand and generate messages using various modes of 

communication. (7) Semiotic analysis. It uses a semiotic approach to analyze multimodal 

communication, including signs, symbols and contained meaning. (8) Case studies and detailed 

analysis, used to explore multimodal communication processes in specific contexts, provide a deeper 

understanding of how meaning is formed in specific situations. 

 

1.3 Multimodal Aspects 
The multimodal aspect is how a person uses various modes of representation, such as 

language, images, sounds, and body movements, to convey meaning in a particular context. This 

aspect is important in multimodal communication because it allows one to create more complex and 
complete meaning than is possible using a single mode of representation alone. According to Kress 

and Leeuwen (2001), multimodal pragmatic aspects are divided into four: (1) Mode is a system of 

signs and symbols used to convey meaning. In multimodal communication, modes can be verbal 

language, sign language, images, sounds, or body movements. (2) Composition is the way modes of 

representation are arranged in space and time. Composition can influence the meaning produced by 

multimodal communication. (3) Coding is the process of giving meaning to modes of representation. 

Codes can be cultural codes, social codes, or personal codes. (4) Interpretation is the process of 

giving meaning to multimodal communication by the message's recipient. Interpretation can be 

influenced by context, experience, and knowledge of the message recipient. 

According to James Paul Gee (2003), multimodal aspects in pragmatics are divided into four, 

including (1) Design, namely planning and creating multimodal communication. (2) Production, 
namely the process of creating multimodal communications. (3) Interpretation, namely the process 

of understanding multimodal communication. (4) Learning is the learning process from multimodal 

communication. Furthermore, Jewitt (2009) differentiates multimodal aspects in pragmatics into 

three (1) Multimodal meaning-making is the process of creating and understanding meaning in 

multimodal communication. (2) Multimodal resources, such as verbal language, sign language, 

images, sounds, and body movements, are used in multimodal communication. (3) Multimodal 

practices are used in multimodal communication, such as how we use multimodal resources to create 

and understand meaning. These aspects of multimodal pragmatics can be used to analyze various 

multimodal communications, such as advertising, films, comic books and social media. By 

understanding these aspects, we can better understand how meaning is created and interpreted in 

multimodal communication. Apart from that, these aspects of multimodal pragmatics can also be 
used to develop multimodal communication skills. 

Based on the explanations of the three experts above, the author synthesizes that the 

multimodal aspect includes (1) Creating and giving meaning to several modes of communication. 

(2) Some modes involved in the communication process can be verbal language, sign language, 
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images, sounds, or body movements. (3) Multimodal practices include message interpretation and 

learning that can be drawn from multimodal communication. 

1.4 Multimodal as New Perspective in the Digital Era 
Multimodal pragmatics consists of modes of communication that combine verbal language, 

body movements, facial expressions, and visuals to convey meaning and create shared meaning in 

human interactions (Smith & Johnson, 2018). Context plays a vital role in multimodal 

communication because it provides the social, cultural and environmental background that supports 
a more accurate process of interpreting meaning (Garcia & Lee, 2019). Case studies show that 

multimodal communication can lead to different interpretations of meaning by individuals from 

different cultural backgrounds, highlighting the importance of cross-cultural awareness in today's 

global communication (Chen et al., 2020). Technology in multimodal communication has changed 

how humans communicate and convey messages. Social media and digital communication platforms 

have enabled multimodal recognition in text, images, and videos (Williams & Brown, 2021). Studies 

on multimodal pragmatics highlight the importance of understanding human communication as a 

unity involving verbal language, body movements, facial expressions, and images to form shared 

meaning in social interactions (Jones & Smith, 2022). In multimodal pragmatics, messages can be 

conveyed more effectively because combining verbal and non-verbal language helps create more 

prosperous and comprehensive meaning (Garcia et al., 2023). Multimodal communication often 
requires deeper interpretation because messages are not only limited to words but also involve body 

expressions and visual language (Chen, 2021). 

Studying multimodal phenomena from a pragmatic perspective aims to explain multimodal 

meaning or create a pragmatic model for analyzing multimodal communication (Forceville, 2014; 

Braun, 2016). The study of pragmatics was initially monomodal in that its conceptualization and 

practice were based on (1) viewing language as an object rather than a lived experience and (2) 

reducing language objects to writing. Even though someone's speech is directly recorded and 

transcribed into static symbols for the eye to see. In multimodality, the original verbal and auditory 

modalities are transformed into visual modalities. The multimodal concept has three primary 

definitions (1) The most related sense organs and nervous tissue, (2) Semiotic sources for meaning 

construction, and (3) A way of representing information through some physical medium. 

Multimodal integrates various information in text, audio, visual and video (Huang, 2022). 
Pragmatics studies the relationship between language and context and the relationship 

between language use and its users/speakers. In its operational action, pragmatic studies seek to 

explain how language serves its speakers in use. Everything that the speaker does in the speech act 

and the system that operates so that the speech is in harmony with the speaker, the speaker and the 

context. Multimodal pragmatic analysis was then developed using speech act theory to study human 

behaviour in social situations. With this approach, human interaction researchers seek to investigate 

pragmatic issues further to develop human interaction issues better and refine traditional pragmatic 

theories or concepts (Huang, 2021). Each utterance is a language unit that has meaning in a social 

context when there is communication interaction. All communication interactions are what are 

called multimodal (Norris, 2004). 

According to Anstey and Bull (2010), in multimodal analysis, multimodal pragmatics is the 
way people communicate using different modes simultaneously to create meaning. These modes 

include verbal, visual, gestural, aural, and spatial. A visual component in multimodal studies is 

important because it will significantly influence a person's interest and interest in learning. Learning 

that ignores the visual dimension tends to be monotonous, uninteresting and perceived by students 

as dull (Rahardi, 2022). The existence of captions in pictures or diagrams, shapes and sizes, will also 

significantly contribute to the multimodality of the design of multimodal pragmatic learning models. 

Research on multimodal learning aims to explore and fully use multimedia materials such as the 

Internet for learning (Huang, 2022). It can be emphasized that it is essential to include visual aspects 

in the design of multimodal-based pragmatic learning models (Vedantam et al., 2017).Based on the 

explanation above, multimodal pragmatics is a new perspective in pragmatic analysis that studies 

linguistic or verbal modes and other modes, such as audio and visual. Multimodal tries to combine 
several modes that are used simultaneously to communicate with each other. In today's digital era, 

multimodal messages are conveyed more effectively by combining several modes that help create 

diverse and comprehensive meanings. 
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CONCLUSION 

Based on the explanation of research results, it can be concluded that the multimodal concept 

is a theory that observes the use of various modes by individuals to communicate and express 

themselves, which involves writing, gestures, body posture, eye gaze, choice of fonts and colours, 

images, videos, and interactions between individuals. Multimodal characteristics include (1) 

multimodality and its interactions, which involve various ways of communication, such as verbal 
elements (words), visual (images and layout), audio (sound), kinesthetic (body movements), and 

other modalities that interact with each other form meaning. (2) the role of technology as a key 

element in modern multimodal pragmatics, with a focus on the influence of digital technology on 

communication and understanding media messages in specific ways, as well as its impact on 

audiences. (3) visual modality includes image analysis, graphic design, visual design, layout, and 

how visual elements contribute to conveying the message. (4) social and cultural context consists of 

social context and the role of culture in the formation of meaning, which influences the interpretation 

of messages in multimodal communication. (5) social interaction analysis investigates how 

hierarchy, power, and social interaction roles are reflected in multimodal communication. (6) 

multimodal literacy skills to understand and produce messages using various communication modes. 

(7) semiotic analysis uses a semiotic approach to analyze multimodal communication, including 
signs, symbols and the meaning contained. (8) case studies and detailed analysis, used to explore 

multimodal communication processes in specific contexts, provide a deeper understanding of how 

meaning is formed in specific situations.  

The multimodal aspect includes (1) creating and giving meaning to several modes of 

communication. (2) some modes involved in the communication process can be verbal language, 

sign language, images, sounds, or body movements. (3) multimodal practice includes message 

interpretation and learning that can be drawn from multimodal communication. The concept of 

multimodal pragmatics is a new perspective in pragmatic analysis that examines not only linguistic 

or verbal modes but also other modes, such as audio and visual, which are used simultaneously to 

communicate. Multimodal tries to combine several modes that are used simultaneously to 

communicate with each other. In the current digital era, multimodal messages are conveyed more 

effectively because of the combination of several modes that help create diverse and comprehensive 
meanings. Thus, pragmatic studies using a multimodal perspective are considered important because 

in understanding a speech, one not only analyses linguistic aspects but also pays attention to 

multimodal communication, in the form of visual or audiovisual, so that it can strengthen the 

meaning or objective of the speech act to be conveyed. 
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